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The inaugural program area focuses on the intersection of Financial Services & Al. Faculty focus areas specific to
the finance sector provide the optimum environment for banks, fintech, insurance, and other financial services
institutions to engage with Stanford at the nexus of their most fundamental Al challenges. Focus areas include:
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spend tokens to collaborate with POLICY

researchers and support research @ () Opportunities to engage
projects and initiatives across — with and learn more about
Stanford that align with their —— | the constantly evolving Al

priorities and corporate agendas. —U policy landscape through

our HAI Policy Team

Membership in mission-
relevant affiliate programs
across Stanford
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Membership in the S-DEL
Corporate Affiliate Program

Inaugural year: Special Membership in
the SAIL Corporate Affiliate Program
Membership includes

one research token

Opportunities to support student
recruitment, DEI related activities
and the strengthening of on-campus
member visibility

@ VISITING SCHOLARS
2 visiting scholar opportunities

ADDITIONAL BENEFITS
Executive breakfast series + Semi-annual member meetings + Early access to and engagement with the HAI Industry Briefs -
Annual presentations of research by HAl-affiliated faculty and students - Conferences, seminars, and workshops -
Acknowledgement at HAI’s major public events

Learn more about the Corporate Members Program and the Stanford advantage.

Contact Panos Madamopoulos, Managing Director for Industry Programs and Partnerships
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